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The main objective of the Erasmus Mundus Joint Master (EMJM) in Tourism Systems and Hospitality Management 
(Tour_Hosp_Man) is to encourage the development of new, innovative, high-level integrated transnational study 
programme at Master level in the field of tourism economics and hospitality management. 

This project defines the design measures to implement a multiple degree with an agreement among three European 
Universities (University of Palermo – UNIPA, Applicant and beneficiary of funds; University of Malaga – UMA;
University of Dubrovnik - UNIDU) starting from already-established double degree agreements.

More specifically, the project aims at some specific measures:

1. a multiple degree agreement that will assure students the possibility to pursue a double or multiple degree by spending at least
one semester (30 ECTS)

2. the draft of a consortium agreement among the three partner universities and the institution of a series of committees 
(Programme, Consortium, External Evaluation, Administrative, Selection Board) aiming at defining the administrative and didactic 
organisation of the programme and will define the policies and the evaluation tools (ex-ante, ongoing, and ex-post).

Tour_Hosp_Man project



Introduction

1. What kind of Agreement

2. Structure of Agreement

3. Degree awarded

4. Educational Path



From the Erasmus Plus Programme Guide (2021-2027) …

By the end of the funding period, the jointly designed Master should:

Lead to either a joint degree (i.e. one single diploma awarded by at least two HEIs from different

countries, of which at least one must be a EU Member State or third country associated to the

Programme), or multiple degrees (i.e. at least two diplomas awarded by two higher education

institutions from different countries, of which at least one must be a EU Member State or third

country associated to the Programme), or a combination.

Kind of Agreement



For the drafting of the multiple degree agreement, the two previous agreements between

Unipa and Unidu and Unipa and Uma were consulted and implemented.

The structure of the document is therefore the same as that of the two previous

agreements for double Master's degrees.

The agreement consists of 12 articles; the first and second contain basic information about the

structure of the multiple degree and the admission of students

Structure of Agreement

























Tour_Man_Hosp project aims to sign a multiple degree that combines the three study

programmes of the Partner Universities (already existing); therefore, it guarantees the student

the achievement of (existing) three (or two) Master's degrees rather than a “single” Master's

degree.

Consequently, the same standards as for a Joint Master cannot be applied to a Multiple Master's

degree; in fact, in our/this case each partner University maintains its own organisational, legal,

financial, didactic autonomy, etc.

Kind of Agreement



Degree Awarded

Students, according to the specific study programme attended, will be awarded:

a) three diplomas (multiple degree): a master’s degree in “Tourism systems and hospitality

management” awarded by UNIPA, in “Tourism” by UNIDU, “Dirección y planificación

del turismo” by UMA, in the case of study programme A and B (Sub-Annex 1.A and 1.B,

respectively);

b) two diplomas (double degree): a master’s degree in “Dirección y planificación del

turismo” awarded by UMA and in “Tourism systems and hospitality management” by

UNIPA or, alternatively, a master’s degree in “Dirección y planificación del turismo”

awarded by UMA and in “Tourism” by UNIDU, in the case of study programme C or D

(Sub-Annex 1.C and 1.D, respectively)



Educational Path Study programme A Students enrolled at Unipa

Semester I Semester II Semester III Semester IV

UNIPA UNIDU UNIPA UMA

Courses held in English

18990 Demography (8 

ECTS)

20742 Marketing for 

Tourism (6 ECTS)

18986 Tourism 

Economics and Regional 

Policy (9 ECTS)

17629 Advanced English 

(6 ECTS)

Courses held in English

Quantitative Methods in 

Business Decision-

Making (6 ECTS)

Strategic Management 

(6 ECTS)

Market Research in 

Tourism (7 ECTS)

Integrated Marketing 

Communications (5 

ECTS)

or

International Business 

Negotiations (5 ECTS)

Sustainable Tourism (7 

ECTS) 

Courses held in 

English

18995 Advanced 

Tourism Statistics

(6 ECTS)

18996 Agriculture

and Food Systems 

I.C. (10 ECTS)

18994 Spanish (8 

ECTS)

18994 Training (6 

ECTS)

Courses held in Spanish

Two courses chosen among:

112 Gestión Económico-Financiera de Empresas

Turísticas (3 ECTS)

107 Dirección de Recursos Humanos en 

Empresas Turísticas (3 ECTS)

110 Gestión Avanzada de la Producción y la 

Calidad en Empresas Turísticas (3 ECTS)

109 Fundamentos del Revenue Management 

(Yield Management) (3 ECTS).

Three courses chosen among:

108 El Mercado: Su Conocimiento, Atención y 

Fidelización (3 ECTS)

118 TICs Aplicadas a la Gestión de Empresas

Turísticas (3 ECTS)

117 Sistemas de Información Geográfica

Aplicados al Turismo (3 ECTS)

106 Creación y Comercialización de Productos

Turísticos (3 ECTS).

116 Prácticas en empresas y organizaciones

turísticas (6 ECTS)

119 Trabajo fin de máster (12 ECTS)



Educational Path Study programme B Students enrolled at Unidu

Semester I Semester II Semester III Semester IV

UNIDU UNIPA UNIDU UMA

Courses held in English

Corporate Governance (7 

ECTS)

Economics of 

Entrepreneurship (6 ECTS)

Tour Operator Management 

(7 ECTS)

Two courses chosen 

among:

Capital Budgeting (5 

ECTS)

Financial Modelling (5 

ECTS)

Pricing Management (5 

ECTS)

Economic System of the 

EU (5 ECTS) 

Courses held in English

Statistics for Economics 

and Business (6 ECTS)

Strategic Management 

and Marketing for 

tourism I.C. (12 ECTS)

Human Resources (6 

ECTS)

Free Subjects 

(suggested) (8 ECTS)

Courses held in English

Marketing Strategies in 

Tourism (7 ECTS)

Strategic Management in 

Hotel Industry (7 ECTS)

Tourism, Development and 

Tourist Policy (7 ECTS)

Two courses chosen 

among:

Business Leadership (6 

ECTS)

Managing Quality of 

Processes and Audits in 

Hospitality Industry (5 

ECTS)

Event Management (7 

ECTS)

Courses held in English

Two courses chosen among:

112 Gestión Económico-Financiera de Empresas

Turísticas (3 ECTS)

107 Dirección de Recursos Humanos en Empresas

Turísticas (3 ECTS)

110 Gestión Avanzada de la Producción y la Calidad en 

Empresas Turísticas (3 ECTS)

109 Fundamentos del Revenue Management (Yield 

Management) (3 ECTS).

Three courses chosen among:

108 El Mercado: Su Conocimiento, Atención y 

Fidelización (3 ECTS)

118 TICs Aplicadas a la Gestión de Empresas Turísticas

(3 ECTS)

117 Sistemas de Información Geográfica Aplicados al 

Turismo (3 ECTS)

106 Creación y Comercialización de Productos Turísticos

(3 ECTS).

116 Prácticas en empresas y organizaciones turísticas (6 

ECTS)

119 Trabajo fin de máster (12 ECTS)



Educational Path Study programme C Students enrolled at UMA

Semester I Semester II

UMA UNIPA

Courses held in Spanish

Estructura Económica del Sector Turístico. Modelos de Negocios y 

Nuevos Escenarios (6 ECTS) 

Métodos Cuantitativos Aplicados al Turismo (6 ECTS)

Gestión Territorial Turística (6 ECTS)

Habilidades Directivas (6 ECTS)

Tecnologías Aplicadas al E-Tourism (6 ECTS)

Courses held in English

18547 Statistics for Economics and Business (6 ECTS) 

18992 Human Resources (6 ECTS)

13121 Traineeship Activity (6 ECTS)

19004 Financial Planning and Control (6 ECTS)

119 Trabajo fin de máster (12 ECTS)



Educational Path Study programme D Students enrolled at UMA

Semester I Semester II

UMA UNIDU

Courses held in Spanish

Estructura Económica del Sector Turístico. Modelos de 

Negocios y Nuevos Escenarios (6 ECTS) 

Métodos Cuantitativos Aplicados al Turismo (6 ECTS)

Gestión Territorial Turística (6 ECTS)

Habilidades Directivas (6 ECTS)

Tecnologías Aplicadas al E-Tourism (6 ECTS)

Courses held in English

Strategic Management (6 ECTS)

One course chosen among:

- Market Research in Tourism (7 ECTS)

- Introduction to Scientific Research Work (7 ECTS)

- Quality Management (7 ECTS)

One course chosen between:

- Integrated Marketing Communications (5 ECTS)

- International Business Negotiations (5 ECTS)

119 Trabajo fin de máster (12 ECTS)
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